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COLLECTIVE CELEBRATION

Grains of Unity

In the Arabian desert, each grain of sand reflects the unity that birthed
the UAE. Like these grains forming dunes, individual actions shape the
nation’s community. The unity of the Emirates symbolizes collective
effort, with every leader’s step and every citizen’s contribution, a nation
valuing heritage and progress is built.

On Eid Al Etihad, the UAE comes together to celebrate this unity,
honoring the founding principles that brought the Emirates together as
one nation. This national celebration is a powerful reminder of the
collective strength that shapes the country’s identity and future.
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N UAE National Anthem Q
Arabic text Transliteration - How It Sounds Translation
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SN Aa DY) Ay candl caie
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33 3% 523 23k

RIS TSTPUIEIN

‘i8hiy biladi,‘ai$ha itahidu imaratina
‘ishiti lishabin
dinuhul islamu haduhulul qur "anu

hasnatuki bismillah ya watan

biladiy, biladiy, biladry, biladry,

hamaki illahu Shurar a'zamani

Live my country, the Unity of our Emirates lives

You have lived for a nation

Whose religion is Islam and guide is the Qur'an

| made you stronger in God's name, oh homeland

My country, My country, My country, My country

God has protected you from the evils of the time

) b aladl (2o 5 el ala
el i elaally cloais WIS 4y 5 pall a )

Obs bl b dlis

dam alaman wa ‘aashal-‘alam ya -imaratina
ramzul ‘arabati

kulluna nafdiki bidima nurwiki

nafdiki bil-arwah ya watan

e s ol Liandl agsamna an nabni n‘amalu We have sworn to build and work
walds Jand palds Jaas n‘amalu nukhlis n‘amal nukhlis Work sincerely, work sincerely
palis alii Lle Lge mahma ‘ashna nuklis nuklis As long as we live, we will be sincere

The safety has lasted and the flag has lived oh
our Emirates

The symbol of Arabism
We all sacrifice for you, we supply you with our
blood

We sacrifice for you with our souls oh homeland
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THE NATIONAL ANTHEM

Work sincerely, work sincerely

The concept also takes inspiration in a verse from the UAE’s
National Anthem: a call to action in the phrase ‘work sincerely’.

With this as a starting point, we celebrate the great dedication of
the doers of this country; the people who take action,
contributing to the growth of this great nation. It is this call to
action, that then unfolds into three interconnected parts: past,
present, and future.
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DESIGN SYSTEM eraadl alss

Doing So Much With So Little Sl iUl G
By creating a system that allows the brand to evolve from yolicg wlazg (o gl dy padl dig ) Rawg plai elis] JUs (1o
singular units and elements in various ways, we build something O dalaiwdl ale ga gilai s @i Lilo dalise Gylay 85,00
that aligns with the year of sustainability while incorporating FLC P%m @Vm lio Sy Ldgyludl r;‘|9;;§| oY) poug @ed L]_\1>
elements from previous years. This approach echoes the concept C’P.j |5ln5i;§i3 L 0o ol oSay dpnyall elely=yl ol 6,50y Loy
that individual actions can have a greater impact when working .oelas S
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= BRAND ASSETS

LEGACY TYPEFACE

The choice and use of type is mainly focused on saving
ink without compromising the quality of the graphic
concept, through using the condensed versions of the
selected typeface.
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ENGLISH
Akzidenz - Grotesk Std

Akzidenz-Grotesk Std Bold Condensed
ABCDEFGHIJKLM
NOPQRSTUVWXZ
abecdefghijklmnopqr
stuvwxyz !@#$%"&*
12345678910

Akzidenz-Grotesk Std Light
ABCDEFGHIJKLM
NOPQRSTUVWXZ
abcdefghijkimnopqr
stuvwxyz l@#$% " &*
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ARABIC
29LT Zarid Sans

29LT Zarid Sans Bold

a2 GG el e wyo BT
B i g 35 53 83355 ¢ 22
b bbb b jans yo youao yo i
eSS o §ad § aad O gsi ¢ gec g LIBD
Foiy Baags yipaop JW
12345678910 Y U

29LT Zarid Sans Regular
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= BRAND ASSETS

COLOR SCHEME

A Sustainable Celebration with the UAE Flag as the
Primary Source of Inspiration

LINK TO ASSET

To ensure the brand remains environmentally conscious, some
sustainable printing colors were carefully selected for the color
scheme. This commitment to eco-friendly practices helps reduce
the environmental impact of production.

INSPIRATION BEHIND
UAE Celebration + Sustainable Colors

A s
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FOR ELEMENTS
UAE Flag colors

m

To be used as outlines

FOR BACKGROUNDS

N
AN BN B

Past Present Future
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EXAMPLES
Flag colors in different backgrounds


https://drive.google.com/drive/folders/1GJGN-hs7J3Tgx1tFpCFKAk3Plqq8Wy9J?usp=drive_link
https://drive.google.com/drive/folders/1GJGN-hs7J3Tgx1tFpCFKAk3Plqq8Wy9J?usp=drive_link
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TAGLINE el

Bespoke Lettering bl qraai
LINK TO ASSET Jrasull bl
The Arabic tagline is crafted in fluid, bespoke handwriting, iy Gulito (yaasag O Goy b wglwl Gl jleddl aran @3
harmoniously paired with the Latin version rendered in the U .ple S 8 aaiall il sy gl dyigil dseend &a &l
Legacy Typeface. Both versions showcase unique fills, strokes, @ Gl gawdl ugdiy sl e @0d &a bac bghsg blash )bzl

and patterns, incorporating the palm tree sadu motif recycled

.52 JI ale sl=idl sue (1o 090 8ole]
from Union Day 52. A 4S R 049 !

INSPIRATION ARABIC ENGLISH
Collective Celebration Outline, Fill & Texture Outline, Fill & Texture
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https://drive.google.com/drive/folders/1Qg4NkYi8BzdEcmlUyB7BHVDMx92ogxMd?usp=drive_link
https://drive.google.com/drive/folders/1Qg4NkYi8BzdEcmlUyB7BHVDMx92ogxMd?usp=drive_link
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NUMBER 53

Inspired by the Tagline
LINK TO ASSET

The number 53 was inspired by the principles of Arabic
calligraphy, particularly in its stylistic elements and thickness.
Arabic calligraphy is renowned for its fluidity, intricate designs,
and the interplay of light and shadow created by varying line
thicknesses. The design of the number 53 reflects these
characteristics, embodying a harmonious blend of aesthetic
appeal and cultural significance.

INSPIRATION
The Arabic calligraphy
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VARIATIONS
Outline, Fill, Texture, and a play with
Light & Shadow
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https://drive.google.com/drive/folders/1-JHrnnJpqxAh7XVfKcN7tw8xsqdEJwDR?usp=drive_link
https://drive.google.com/drive/folders/1-JHrnnJpqxAh7XVfKcN7tw8xsqdEJwDR?usp=drive_link
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THE FLAG

Representing A Collective Celebration
LINK TO ASSET

The UAE flag, a vibrant emblem of unity and pride, represents the
shared heritage and collective spirit of the nation. Its colors and
design are a testament to the country’s unique culture and
history. In these elements, the flag is repeated as a pattern, not
only to reinforce the sense of belonging and commitment to the
nation’s ideals but also as a reminder that Union Day has always
been and will continue to be a celebration for the people of the
UAE, on this great land they call home.

INSPIRATION BEHIND
UAE Celebration + Sustainable Colors
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UNIT COLLECTIVENESS
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https://drive.google.com/drive/folders/1B3_3sNEt9J2ESw5o_W9VjAYXQz391ru1?usp=drive_link
https://drive.google.com/drive/folders/1B3_3sNEt9J2ESw5o_W9VjAYXQz391ru1?usp=drive_link
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ILLUSTRATIONS

A Combination of Styles
LINK TO ASSET

Collective Efforts

In this set of illustrations, we aim to combine two styles into one:
the first being the raw strokes that define one subject, and the
second being the recycled sadu icons from UD52, which are
repeated in a patterned form to extend the illustration. This style
is designed to convey a celebratory aspect while communicating
a sustainable message, merging both themes and styles within a
single illustration.

UNIT
Recycled Sadu Icons
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T & %

Organic & Raw Strokes

A
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COLLECTIVENESS

Sustainable Transportation
& Exercise

Gender Equality

Planting Trees

Quality Education
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Conscious
Water Consumption

Grow Food At Home 14


https://drive.google.com/drive/folders/1LJ74ep5TzsUyTWdoUS2p9SOymKWYgU6Q?usp=drive_link
https://drive.google.com/drive/folders/1LJ74ep5TzsUyTWdoUS2p9SOymKWYgU6Q?usp=drive_link
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ILLUSTRATIONS

Icons From Sadu Motifs
LINK TO ASSET

Looking Closer & Seeing the Unseen

This set recycles the UD52 sadu icons and repurposes them in
an oversized format, allowing us to zoom in and examine these
elements more closely. By doing so, we can appreciate details
that might have been overlooked. Some of these motifs are
created from smaller motifs and others are used as fills.

UNIT
Recycled Sadu Icons
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Protect
The Planet

Clean Energy
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Recycle
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Peace And Justice Protect

Natural Landscapes


https://drive.google.com/drive/folders/10RUaBSK10YQhjkk_b7UAn-Dke9DR2Dky?usp=drive_link
https://drive.google.com/drive/folders/10RUaBSK10YQhjkk_b7UAn-Dke9DR2Dky?usp=drive_link
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ILLUSTRATIONS
Icons Filled with Sadu Motifs
LINK TO ASSET

Looking Closer & Seeing the Unseen

This set recycles the UD52 sadu icons and repurposes them in
an oversized format, allowing us to zoom in and examine these
elements more closely. By doing so, we can appreciate details
that might have been overlooked. Some of these motifs are
created from smaller motifs and others are used as fills.

UNIT
Recycled Sadu Icons

T
* YR
A=

COLLECTIVENESS

A

EID AL ETTHAD

EWERW S —

powuyll
gl )l dielo jga)
easill bl

S Lo dup o i il

Loudbgi dusyg 52 1 plal gaudl wlighl alasiuwl e praadl lio
I3 i S 0 Lty pobinl] 5 1) 1y La oS ol
degion Bl 0do Lasy . blst Jags 18 Gl Jroladl ad5 liSay
wlalss g paSLad laiy g0l Gl 1o



https://drive.google.com/drive/folders/1gEIrclpwT5jK-6d-rfnL9sbIV-Mdj4iz?usp=drive_link
https://drive.google.com/drive/folders/1gEIrclpwT5jK-6d-rfnL9sbIV-Mdj4iz?usp=drive_link
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ILLUSTRATIONS

Back-and-Forth
LINK TO ASSET

Back-and-Forth

This set of illustrations is inspired by the back-and-forth
movements of the recycled YoS illustrations. Each one follows a
180-degree trajectory from one end to the other. These
illustrations aim to represent the rapid pace of change and how
we reflect on the past to extract insights that will help and guide
us on our journey toward the future.

UNIT COLLECTIVENESS
Recycled Year of
Sustainability Icons
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https://drive.google.com/drive/folders/11xhj82atsa_ZI5ap2VP_Kl_aR2tcCoZj?usp=drive_link
https://drive.google.com/drive/folders/11xhj82atsa_ZI5ap2VP_Kl_aR2tcCoZj?usp=drive_link
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Back-and-Forth

LINK TO ASSET

The back-and-forth elements of the YoS illustrations were
mirrored to create additional brand elements, such as frames and

celebratory motifs. This sustainable process of using one element
to generate another is a recurring theme in the UD53 brand.
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https://drive.google.com/open?id=11xhj82atsa_ZI5ap2VP_Kl_aR2tcCoZj
https://drive.google.com/open?id=11xhj82atsa_ZI5ap2VP_Kl_aR2tcCoZj
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MASKS
Sadu Motifs
LINK TO ASSET

Oversized motifs from the recycled UD52 Sadu illustration are
used to create masks for photography treatments and as large
icons within graphic layout compositions.

SADU MOTIFS MASKS

-
T

NOTE:
IMAGES ARE PLACEHOLDERS ONLY.
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https://drive.google.com/open?id=1Va20UE_LbeX-4kynmVnkJzx3ng5vqkTr
https://drive.google.com/open?id=1Va20UE_LbeX-4kynmVnkJzx3ng5vqkTr
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Back-and-Forth
LINK TO ASSET
Derived from the back-and-forth elements, masks are created for

photography treatments, along with stroke frames that can be
integrated into graphic layout compositions.
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NOTE:
IMAGES ARE PLACEHOLDERS ONLY.
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STROKE EXAMPLES
Mask Without Stroke
u - v
\\ //’

v ( N Solid Shape Without
Stroke
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Mask With Stroke

Shape As A Stroke

20


https://drive.google.com/open?id=1GKDNP0P3iQWEJyj8vsapSRcwez_RPfOI
https://drive.google.com/open?id=1GKDNP0P3iQWEJyj8vsapSRcwez_RPfOI
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PATTERNED STROKES

Patterned Strokes Using Sadu Elements

LINK TO ASSET

The stroke element uses the UD52 sadu icons, repeating them to
create a pattern that conveys a sense of collective movement or
march. These strokes function both as decorative elements and

as frames that encapsulate the modules and layouts, enhancing
the visual language.

UNIT
Recycled Sadu Icons
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https://drive.google.com/open?id=1qVV9-MnYUDSECvQjKe97BVlWK6VuIMMR
https://drive.google.com/open?id=1qVV9-MnYUDSECvQjKe97BVlWK6VuIMMR
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FRAMES

Using UD52 Text Elements + Other lllustrations
LINK TO ASSET

Incorporating frames into the brand is essential for certain types
of layouts and graphics. Some of these frames are created from
recycled UD52 text elements, while others are made from sadu
icons and new illustrations.

UNIT
Recycled Sadu Icons

Recycled Hero Element
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https://drive.google.com/open?id=1AXhqd7xQBZHQ8AInQyPIBDWVeXkRxQEd
https://drive.google.com/open?id=1AXhqd7xQBZHQ8AInQyPIBDWVeXkRxQEd
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Using UD52 Text Elements + Other lllustrations S8l dumdgill pgenyll + 52 J1 pla) Gail polic alastiwl
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of layouts and graphics. Some of these frames are created from slell 52 ale) duai jolic (o wlhlbyl sia A cL.qu @iy .logeyllg

recycled UD52 text elements, while others are made from sadu ageoplly gl ngﬁ,i oo «SPT bl clis] @iy Laiy dopgas

icons and new illustrations. 830l dymuogil]
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Recycled Sadu Icons
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NOTE: 23

THE FRAMES WITH ILLUSTRATIONS ARE USED ONLY
AS THEY ARE (BLACK OUTLINES AND WHITE FILL)


https://drive.google.com/open?id=1AXhqd7xQBZHQ8AInQyPIBDWVeXkRxQEd
https://drive.google.com/open?id=1AXhqd7xQBZHQ8AInQyPIBDWVeXkRxQEd
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= VISUAL LANGUAGE

NOTE:

IMAGES ARE PLACEHOLDERS ONLY.
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GRAPHIC MODULES

Embracing the Celebration

This year’s visual language emphasizes diversity and unity, promoting
a brighter, more sustainable future. Graphic modules are designed as
standalone units that combine to form a cohesive visual.

Each module includes a central subject interacting with background
elements to create a festive atmosphere. Despite varying graphic
styles, the modules complement each other, creating harmonious,
larger layouts when combined.
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GRAPHIC LAYOUTS

Created with Modules

The graphic layouts are created by integrating various modules and
designs, blending them to form a new visual representation from
existing elements. This process emphasizes a festive theme that

reflects the celebratory spirit of Union Day.

The result is a dynamic visual narrative that maintains the festive

essence while showcasing the creative interplay of diverse graphic
components, highlighting both uniqueness and unity in the design.

26



=  VISUAL LANGUAGE aLJ'ﬂ’M dradldsll E=
EID AL ETTHAD

IMAGE TREATMENT s9all dxlloo

Masked by Frames and Icons wligiyllly wl)lbyl dsLa|
The brand's treatment of images can take on six different forms. JaT diw Ly & padl dig ! Lle tely ggall dzlles i of oSay
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Masked by a frame Masked by a Sadu Icon Framed by text elements Framed by Sadu frames Framed by Sadu strokes Framed by illustrations
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= BRAND ASSETS

TEXT TREATMENTS

The text layouts applied to the brand are inspired by the structure

of Arabic poetry.

NOTE:
IMAGES ARE PLACEHOLDERS ONLY.
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COLOR LEVELS

Achieving Sustainability

Levels of color were established to allow users to select from
different sustainable approaches.

COLOR LEVEL 1
2 Inks
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COLOR LEVEL 2
1 Ink + Flag Colors
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MATERIALS & FINISHES

Achieving Sustainability

The materials and papers used for the Eid Al Etihad brand system
are recycled and/or made from sustainable materials.

For the finishes, in order to avoid the using of ink, it is suggested
to add die cut and/or deboss elements to the designs.
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Reuse Materials To Create Posters, Flyers, Etc.

Die-Cut Designs To Refrain From Using Ink

Blind Deboss To Refrain From Using Ink
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GRAPHIC LAYOUTS - EXAMPLES

Ready-made Layouts
LINK TO ASSET

HORIZONTAL A
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GRAPHIC LAYOUTS - EXAMPLES

Ready-made Layouts
LINK TO ASSET
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GRAPHIC LAYOUTS - EXAMPLES

Ready-made Layouts
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https://drive.google.com/open?id=1sHGaWnZem5F0o1m-ONPFbCXK_q5zT2LO
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https://drive.google.com/open?id=1eJU8xzVRXuDX77XZyn9_K3Yxor6V3Qx-
https://drive.google.com/open?id=1eJU8xzVRXuDX77XZyn9_K3Yxor6V3Qx-

= VISUAL LANGUAGE

GRAPHIC LAYOUTS - EXAMPLES

Ready-made Layouts
LINK TO ASSET

STICKERS

'EID AL ETIHAD,

'EID AL ETIHAD

[EID AL ETIHAD)

[EID AL ETIHAD

) |EID AL ETIHAD)

=)

. - S e
WY N g
|EIDALETTHAD,  [EID AL ETTHAD.

N ) L'L AN
Wi
'EID AL ETTHAD)

AA AN

-3

4 ‘/“/ \“\

N

A s
EID AL ETTHAD

dradldall E=

dliel - drogauy] cillagnsuill
plasxiwll) 50l dagu) wliadasd
Jrasidll byl

wliale

40


https://drive.google.com/open?id=1Q0OIhDw2fGMJJLCvIlYT5hTky4bj3Jjp
https://drive.google.com/open?id=1Q0OIhDw2fGMJJLCvIlYT5hTky4bj3Jjp
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BRAND VISUALIZATION

T-Shirts
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PHOTOGRAPHY STYLE

Celebrating the UAE through
its people and nature

The photo style should embody the essence of the UAE through its
life and landscapes, emphasizing collectiveness and celebrations. It
should highlight the country's lush nature, architecture, and
craftsmanship, blending cultural heritage with modern marvels. Each
image should convey pride and unity, celebrating the diverse beauty
of its people and natural environment, while also reflecting the UAE's
journey through its rich history, achievements, and future aspirations.
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ANIMATION STYLE

Collective Efforts + Back and Forth Movements

The animation style for the brand takes inspiration in the
movements of certain elements that follow a back-and-forth
course. Quick motion studies were done on some elements like
TRAC ES the Naashat’s movement as well as the khoos, talli and sadu, to
follow their trajectories and notice their back-and-forth tracks. In

addition, in the animations, the aim is to represent the
collectiveness of the people through grains and particles coming
together to form a whole.
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